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Short Description
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anwioadaunivssAsluloguuidniududaula:iuasunuavagnosiadd
NNVAIUAKINMVINATULAE Artificial Intelligence (Al) mstUdsunuav
UpYWAaNSSUNUSINA SULUUNISLUVTUIKL ADIWRURNIUNIVLASEYIND
0aDAPUAIWLELVLBVYNSMANSNDVANSADVINETY RUSKISS:AUZVI0
lanusooAgWevUs:aunisal AULBEIBITIIaWI:ANU H3adpla
nwnistouluadawads:naunsaaautalasncialu

WUovAnsugaiHuILTudoviAUaWIsSalumMsupUayHILa:loNaon
Ha1e0a awisatdouluw Business, Strategy, Technology, Al, Data, People,
Risk wa: Performance lUha2gnu aanaduaiuisaudavdoyaua:zAdulbuduau
tFduus:1duBonagns noldanlunisaaduls ua:nsciiuviunaiuisn
asiowaaws{HunavAnslaoso

KaNgas Executive Business Leadership 3oldSunisaanuuutWawauun

Top Management IRdgaANuasanvaANuAafSududrsumsihovAns
[Aun Logical Thinking, Critical Thinking, Analytical Thinking, Creative Thinking,
Innovative Thinking, Problem Solving, Decision Making ua: Strategic Thinking
AJUANUADIWLTNTDAU Technology, Artificial Intelligence, Data ua: Information
Technology AtWgowaaKkSUNsAQaUlDLBYUSHIS laedldayvlRFUSHIsIUU
RLEgouIeudIUINATA LdawsaduFauAgAdoY Us:iiuniotdan WlodadhAa
La:A21WLFeY wa:rAumsidinaluladua:dayatWaasivAruAiniossaola

sUuLuunIsIsguSUDvHangasLUu Case-based & Experiential Learning uinnon
mMisussenguuUavlau lagtdnausua:laissusriuaniunisaisany nstUAn
NSILASIRTDYA NMISDAUSIELBVUSHIS MsAadulomMelddoadnna n1sni1 Workshop
ua: Integrated Enterprise Decision Challenge IWalRawisaus:gndxanaacio a
LAUdnIUNISUSVUDVDVANSIa




Kangaslianus:avAlWoWIUNHUSHISS:AUgulRauIsa

1. Wewunas:udunisAadHSURUSHKAS (Executive Thinking Capabilities)

awwnsald Logical, Critical, Analytical, Creative, Innovative ua: Strategic Thinking Iumsitns1:Hamumssﬁmossﬁoua:msﬁoéuioﬁUmwuz?uz?au

2. daduldlasiddoyaua:sangiuaduauu (Evidence- & Data-Driven Decision Making)

lhldunuINUoY Business Intelligence, Big Data, Business Analytics La: Al wa:awisalddoyaus:nou Judgment UpoWUSKISIODEVIHUNAU

3. AMKuafiANvua:nagnsuavovAnsmMeldnaulijuduau

aWSNILASI:HDUNIAQ ADIWAIWISAlUNISUUVUU Digital Transformation ua:Uodg18vgnsAans iwarsuQ Strategic Choices UpvavAnS

4. 15oulv Strategy nU Risk Governance ua: Policy Making

awsarruaulgue Risk Appetite oW Strategic Risks LazUs:LIUANULESVADIDEINACIDNISUSSALUNHUIEgUDVDVANS

5. AU damu wa:zus:uiuwanisaliuviuyavavAnsagotlus:uu

awisnoiuLa:andudayan1vnIsLou \Boulew Financial ua: Non-Financial Performance 1a:aofa1uBuUSHISINgIAUNAUS:NDUMSUDVDVANS
6.31As1:K Business Needs fisudaduloavnuxSaditaulasvonis

aw1sauenue: Problem, Need, Opportunity wa: Solution saufivus:LdusnlasvnsHEDd Solution Aldupaiunsnasiv Business Value [do5voHEall

7. WewuuudnwuAlsurngagiddoulddudsbugudnaio

aw1sald Human-Centered Design Wa: Co-Creation 1WarAWLTTD Stakeholders a$1on1otdon wa:oanuuu Solution AADUTONIRIBVILLAzDVANS
8. yssunmsavAANUSHa1edulunisdadulds:auavAns

awisaldoulyw Strategy, Finance, Data, Technology, People, Risk lla: Customer/Stakeholder Perspectives tunisunlong Executive Decision Challenge
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Business Intelligence &
Data-Driven Decision Making

HowcuunAIWaIISaUDVRNUSHISIuNsddoya

Business Intelligence, Analytics La: Al lvT}aaLTuaL!u

nisdadulonivssioagvdus:ansmw

a
v

HANAQUDVS:USSADDDASE:UANISILASIZRIDYANIVSSAD
A>1WEATYUDVNNSUSHISIONSYIUTDLA (Database Management Layer)
ASAHUQMEIaN19sSAD (Business Performance Management, BPM)

Workshop: NM1s31As1:RUpIJaddd Tableau Software

Strategy Formulation
fHRUQAANIVALKLUI:AUUSUNDVANS

HOWUUIAIEISDUDVRNUSHISIUNISANHUQAANLA:

nvtdanIBonagns WaasuAduauIsalumsuyoduua:

LadguDvAnsiEwSoucanslUasuLUavlusunna

a
v

@
@

Leading Strategic Direction

LONTo Approaches KD Styles ALaNCvAUYBVNISASVNAENS
31As1:HUYRIDIN Cases M luKaea nagnsivljus:au

AWEED (Failures) ud>00J8:IsAMIRUSENNAULAIG (Turnaround)

nIstlduNUINLa:HINNUDVYND:AULBYNAgNS (Strategic Leadership)

DATA
INSIGHT
DECISION

SAME QUESTIONS
A BRIGHTER

PERSPECTIVE

—



Policy Making
wdavnagnsiRidunsaunisaadul

LowcuunAuawnsauavRusKsiunsudavnagnsiiidu
ulgungua:NsaUMSFAUAIUIESY IWalRNISALTUVIU
do0AADVAUNANIVUDVDVANS

L§su§ua:lﬁwtams:mmsmwl?iao (Risk Management) cinoa tukaeda
LINTD Risk Appetite UpvDVANSIT S:dULA:USLANUDYAIULELY
ApvAnsEudsurEnausnsuldwaliauisaussaltHueLdonagns

© 1WoANWEAATYUDYNISIKUAMEIaMVNSdU (Financial Metrics)

wa:zAltENIMISLSU (Non-Financial Metrics)

Monitoring and Supervising
VUMSIOUADLUN:LEdEATY

HOWCUUIADILEIISAUDVNUSHISIUNSAQMIU SLASI:H
ta:us:louWanISaLduOIUYDVDVANSKIUTDLJANIVMISLOU
wa:dsanamsctduviufd Aty

@ 5msw:HUmkuaoaoﬁnsa'\nLguuaomomsl\')uﬁooug‘uu:msL\‘Ju
(Statement of Financial Position) vurinlsunanutbataso
(Statement of Comprehensive Income) La=ounSs:=LaLWOULAQ
(Statement of Cash Flows)

@ Us:luwanmsatduviuudvdvANSWIUNTISILASIEKVUNISIOU

TRANSLATE
STRATEGIES INTO
POLICIES

FINANCIAL

STATEMENTS ARE
A CRUCIAL CLUE




Business Analysis Work
Ll olong noutaon Solution

MAMULUTYKY ANUdDYMS La:zlpna Aoudaduldavnu

HEoWcuu Solution Aasv Business Value

Need Assessment

Planning

Elicitation and Analysis
Traceability and Monitoring

Solution Evaluation and Development

Human Centered-Design
& Co-Creation Workshops

HowcuuiAIWausaudvRUSKIsiunismMANULIdRD
douldautdsuazSoupanuuunudnivuAtdeyrinaaulong
ANUGDVYMSDEIVasvassAtazLlduudanssy

Empathize
Define
Ideation
Prototype
Test



Lego® Serious Play® (LSP®)
workshops

Jowauuinu:lunisdoansuudfaua:yuuavmelufiuuavRUSHIS

WWadwuwunagns lagtdddaalmiuddanouAa “

Uenuuov Digital Transformation Strategy UovovANS | |
denuuov Competitiveness UovovANS
MSWUUN Landscape of Digital Transformation

NNSWcUUN Landscape of Competitiveness

DAY ! Mg =
0 8 Integrated Enterprise Decision el |

TO

Challenge Workshops

JoWeuuiAIUaIUISDUDVRUSHISIUMSUSUNNSUaa Nagns
MISWOU AWLFeY tnAlulad wa:yuuavupvRdadulaaiuLds

|
0 9 WWonsdadulotuamumsaissanAsdudau
Us=gnAdHanAaRTAIgnSIuaUSULIDIANY 7 3U IWaUN3LASI:KUEUH

uavdvANSluKatga wiyu 131910 Case DDV HSDIINUDVDVANSLDY

® 51A51:H Root-Cause Analysis (RCA, 21M1S-UtyH1-aitHa) 91nvunIsloulaznIsItAS1H
Business Functions uavavAns (Internal Analysis) WWofinuUoSunieuan (External Analysis)
1a:(HE30RFATIUDVMARAFHNSSU LU Market Size, Market Share, Market Trend
HEaMWSIURaaKINSsUANS:nudaNsALduIUYBVBVANSHVUDRULLA:DUNAQ
thtaus Solutions tumisuAludeurnvAtduviu Routine HEDUYHIALAODINAEIURDYANS
awisadanmsia




Technological
Data-Driven Design

TAsuasoraNgasv:yoLUUIRNITNDUSUTAILEWUZIUUDYMISASIVILWUNAYNSN1VAIU Al, Big Data, Business Intelligence
lagUs:nouddg5 KodoHana H3oLsunladoglusUuuuunv Spaces cva dol

1. Problem Space:

:tRADIWEATYAU Business Problem
Framing ua: Analytics Problem Framing
AUSHIsO:TAIZEUSIUODUIUNISUDVTUEYHINY
ssfAvUa:N1SILASI:RUTYKINIVSSAYMIUANSDU
HpUs:1GUUDVUTUHIAADYANSUATY 31a1w1sn
uAwADY Technology alotku U Al, Big Data,
KD Business Intelligence TOK3DIU ASAKUQ
B3qupvDvANS (Business Performance
Management) IWalRanandovAunisAaauld
LBunagns N1sAaqauivdlus:auNISUSKISVIU
H3SonIsAadutatus=aunisunudviu

4. Technology Space:

o:1LtuEovuVISuUSInATuTad Al, Big
Data, ua: Business Intelligence HéatnAluladdua
ARuale (Emerging Technologies) wa:mstihiu
Us:gndtdnivssnvtusalga suuuu soufivms
NQAdVIVUNUS:UUTASVASIOWUTIUUDVDVANS
Ao Digital ua: Physical Infrastructure nsou
TAsSvasvunvs:uU (System Architecture) ua:
misidodainAlulagadetrutRlgnUs:uUUdaYa
H3D System Enterprise uovovAnsiQagvl
Jszansmwlua:us:answa

2. Data Space:

2:10UIULEDVUDVMISIVUNUANSIONSTDLYA
(Data Strategies) s:uuvdanisyluUola (Database
Management Layer) doo:iagddiovriutnaluladiua:
gaWAUdSEHSUNMISYONMISTIUTDUa Tagdouaciiva
AonatAuooo:tdudayafiogNetuuavovAnSIDY
HEpo1:10udpaRinaMsIBauTgviudayaniguan
Ald upnond FWUSHISY:IAIBBUSNSSansTayan
(Wuve: (Garbage In, Garbage Out) Kanga sULUU
MsLasguTpyatRwSaUEIHSUNNSILASIHIU Analytics
Space ms>vuWuUMsSalAudayansducanis
doduto msAaldandoya (Data Selection) Msnau
nsovUolya (Data Cleaning) ua:msudavsudoya
(Data Transformation) 10uciu

5. User Space:

D:LjoLIUtUEIUUDVNSIEDUCDS:UUUD VRIS
VIUBVDD:DElUSULUUDY 15U (Web Browser) HED
usUwatAduuulofio (Mobile Applications) BoRtd
viuawsandv Dashboard ArKUAASIUSIUTDYA
wamsilAs1:idaya Mdiaciva ASubudanisus:Lou
Us:ansmMwnnsctiuouuavovAnSUIURLGEIAU
AVIUSULUUUDONSIW (DLay KépunasuaHSURUSHS
WOudu uanondgudmsihuudAauav Design Thinking
Wuggtunisnadous:uunaztinAtuladaletsy wyu
Al ua: Big Data LWalWUUS:aumMsniuavtdoiu (Use
Experience) ua:qniAeddav (Stakeholders) HEaij
duldaruldenu Solutions AgnWauLNTUUILWDODU
TondUryurnossavALAadu

3. Analytics Space:

AUSHISNAMUD:TAISuUSIAYIAUS-ULLDY
NNSJLASI:HUDA (Business Analytics Layer)
Fov:lAgdTavAUNISasvLuUTIaovLGoUsunutu
sUuuuciveg LU LuuF1anvn1vmsou Luudanw
tunMswensal LUUIIaDvauliinsaadutd wuu
91aDvMISILASIERNISAANDY LUUDADVNISILASIR
msnanogladadna wuudaosvlAsvigus:aintisy
Wudu TagyolumsiouwumMsiiAs:Rdayantiu
SOUSOULIDIA Al uazmsmKruacduUsLUIRUNY
(Target Variable) soufivnsus:LIULUUDIADVUDY
mMsilAs1:KTaYania TagdihRugWathwadwsuav
mMs3lAs1-RdayanldanNATUTagiHa UIduuua:
asionagnscioaiu

nod Avnssucva Atiadutukangasdio:
gmisUszgndunuudAaudv Design Thinking ua:
Lego® Serious Play® 0w1gdgns:AuiRlAan U
Aaasvassatunisuovla:uAludeyRIUDVDVANS



LA

KUNAKANUDY Business Analysts (BA) Aifia msfiinuiAdudavnishunsvuavindaiuldaiutde (Need Assessment) 31As1:KUTUHIHSaloMaUDVaVANSIWDEIEIRANSUDVSSAD
ﬁotusLOUﬂaa‘ns (Strategic Level) szGUNSUSKISVIU (Managerial Level) ta:s:audfjudiviu (Operational Levels) lOUlUpgvIHUN:aU MisfKuQLUNHUIgLa:aa83alunisuAlulogm
ZﬁmsoﬁuﬁFrmouaoaoﬁﬂSH§aﬂaanéuaossﬁoﬁuq wutnalulagnduth soudomsSaruwums3iAs: :KSSAD NS JalAuLa:dLAs: Hnmuﬁaomsuaovﬁﬁlf‘iaaﬁaoﬁuUfgmH§a
lomantaadu NMsAKUQUDULUAUDY Solutions Ms3LAS=HuA: Fnunudululduow Solutions lagtawizpgvdvlasvnishdndutdaulevs: HIWwUeyHWDVSSAvUA: inAluladalolyy
16U Al, Big Data, ua: Business Intelligence Av:thundsuldiumsualulnyrAtiadu ta:nisdamuwayvaunIswauun Solutions tWalRuLio31 Solutions Advuaududanugndovla:
QsVMUAILADVNISALNDEVUDVRIBVIU Nadlagasu Ao Business Analyst D:rRIAL0ua:wiuLBaus:H310 Business (20ANS) ua: Technology (Solution Teams)

Domain #5
Solution
Evaluation and
Deployment

Domain #1 Domain #4

Need Domain #2 pomain #3 Traceability
Assessment Planning Analysis and Monitoring

ALlTpUsU:IABUSIa:duNanuinAlulaginuadonausathluUSuldAukaga 9aaiknssy LU Smart Retails, Smart Manufacturing, ua: loT w3aunoldizauudAaua:wauunny:
yDVAISNIVIUIUANY Business Analyst TUWSaUAUDSNADY



Design
Thinking

ADANS:UdUMSAQ MSLAUTYHY La:=N1sasioudanNssunenD
aswassa awisalius:gnAadiukaIga ANARYAEHRINSSY LU tu
ANSDDNUUUUATHLA Udouwun R&D MsUATUUEYHIALALITDY
AUAU 16U UrukiMssaAdRgndunu Asasiods:aunsadAdiuns
goaum 1Wudu HEoans:usumsidavinsriANUNIUTYHCY @
(Empathize) 2g10an3v 10813 (3NAM WUNVIU UAAINS LKA
HSoWAINEITDVAUANS:UIUNISHEDS:UUNVNIVASVLA:MVdDW) WU
AuUgNaIv (Human Centered Design) wa:as1vAuUAQdsIvassA
uwa:yuuovdIN Design Thinking Team AUIDINHAEAT Hag
Huuav UiscuAuAaasivldumlde wudmomsuAtuledr waztiion
wudmuco a vivandudunuu (Prototype) Minisnaaou (Test)
a:weuun (Development) tWatRIGLUOMYHEDUIONSSURDUTONE
uMSUATERIRAUREVIUKSDgNAIAuR:Utn Solutions ATATUUSU
13950 (Deployment)

Empathize

Aip Ns:UdUMSILSNUDY Design Thinking A Design Thinking Team 2:AavrAnsiZoudia:rnAUITNTD AIWADVASALADEY
ta:anuruzwnanssuuaNdULINKUNEDE1ENEY WuMsdotnawnanssu (Participant Observations) ta:n1saumual (Interview)
WalRLIToUnuKKEDAUADYMSUDYNgULIUNHUIY TagmsthdaisidhlUagluaniu:uavnducagny 3awdnwitiaduriidoAa
fdowa ua:riadore:ls AovdAUTeINguIUKLUIe soua:Islivaua:ls LUHUeALAYSVUaVNAULUNKUNADD:TS a:lsAalum
ARIBUS:auag ¥ov Empathize GudnwaAtuunn tws1:kndayaflauiasuAuAIUGaaoMsUpVRIga:thIUgss:uluk1oin
LUUDVUDVRIBHEDNULTNHUBALS IRV UG slumsuAlulaumldasuaa

Define

Aonss:ufivlaurndhAnyua:fKuaauyaguAedAUnduInHLNg usnonddusiuiivnsdnsauuavlour lagtuduaaudo=ris
Design Thinking Team lJ{oA21WA20MSUVRIBHSDNFULTIRUNEivaIHQUDVTEIHIDSY a Boa:thlUgmsuilulayrngndov
asv90 ta:tiawaawshgudiu lagduaaudisidiovs:UlRIaHv Root Cause HEaaHQUaVUTUHI LWDHN Insight UVNAUCIDE1Y
MauisauAakald UeurAo:Rual duasudfsnisthdayanisiAuuiminnguldnkuiguIrnmsiiastzK ua:q310suuuu (Pattern)
H%D A2IWHLIE (Meaning) :IsUnvAauisaldasuieleuringuidinuiadaomsuilurdaus:auag 8o Tools AdATURD:EI8TR
MsdnulsuHlagaouuINdud fo Point-of-View (POV) Statement wa: How-Might-We (HMW) Statement

Ideation

Apn1ss:auauy (Brainstorming) LWaH Idea tumsuAUIKIRAUNULTNHLE wau a Aumsidon Idea lagduaaudniv

Design Thinking Team d:LUlURANSS:QUaUDVWOLRIAUSLNTUUDY Ideas SuduLInAauisatuBunsuAluleuHla
(Convergent Thinking) nss:auauaoliului What laggolidavauts How soufivdoshaAu (Constraint) ua: WV ahalllioh
AsuATuleur (Assumptions) H3D ANWLEDY (Risk) Av:tAaduuavMIsL Idea Uuluadv Solutions BoKavonld Idea AUINWD
JucaudalUdomsdaauloidan Idea AGAGQ HEDAIE8N31 Divergent Thinking UtWalthuwauu Idea tkadulritdususioundu
Tagmsdadulvawisarnlddrsnisiiuoiuriinis Vote IRAU Idea ARQ3UND:uAUMKLa:0auToNgndutKuelddRga fu ueu:Uu

Prototype

Aomstih Idea Aldono1NduaDU Ideation urinssardutuu (Prototype) TagttiunissardunuuRbdunudi uazawsarhildtu
s:g:z1a1d9udu (Low-Cost and Rapid Prototypes) a'ul-iqﬁ Design Thinking dovidnsdan Prototype LWS1:(00NsiK Idea
thlUgavAdudinold (Tangible) Atdauisatiu duWa ua:idoiulududuld msid Prototype MIBRIGIAIRUNIWUDY Product K
Solution Av:=UATUTEUR GuLEUdE IKIWISI (I Know It When | See It) unuAD:lRRALAITavduaUIMSTvLUIAlUNISUATUTIH
goooo:rhiRAUITDIomMsAa1atAdauld fuud3 Prototype goliauysad udauisaldiduindavioARidauisall Feedback
WaasI9a0U31 Solutions AdavMsuATuUauKT awisnaaulondludvi Users Aavnslakéall Kéauwalthluwauuncagaarga
Wasuwlav ualulanunlogluidsnaiua:aunuuin

Test

fip JuapugaMeuav Design Thinking ulunisthdutuu (Prototype) AYarhdulurhmsnaaauAunguLtKUNgATMSANL
doucduaau Empathize lag Design Thinking Teams th Prototype [Uasungua:iRnguiiikuisnaasuldviudsoua:tiie Feedback
WU ndudagvosaua:ls lWsoua:ls HépOUnlaudIUWULAUD:ISU1Y LIFNI1SUSUUSY Prototype tWalthwaaauSuRTAnauluUsuUsY
Wasuulav IWaapuauavcanNUdpvMsuavnauLTKUIEldasuaUINGVIU



Lego® Serious Play® (LSP®) Methods

Lego® Serious Play (LSP®) Ad Lnnuntumsm Lego® (Aciolala) mtz‘ﬂumsaswooumuwmstumsmoauto aswouacmssuua DIVUWUNAYNSIRAUDVANS
LSP® Apns: Uaumsnwcuuwumtwauaaauuauutﬁnu [(VeabE LUuwusms wUnvu la: wnmaauaotua\)nns Wudu awsadoansuudAaua: NuuDVYMEYlUnY
tHOUs:=ansnwua:l0ulUngnoasivassA nMiRauisatRuNIwsduuavUeyRtUAANIVLAEIAU La:AtRLAaNsAS=:AUIRIAQNISDddusSIU
TagtddalalA dDANUAQIADE1V3AS: NS:UDUMSUDY LSP® d:Us:nauluddg 7 ADASSUKAN Gol

Building Building | Extracting
Individual Shared Creating a Making Building Play Simple
Models and Models and Landscape Connections a System Emergence Guiding

and Decisions

Stories Stories Principles

YNNI | T




COURSE DETAILS

HangassUuuu Onsite Training s:g:1>a1 9 3u

({u Workshop-Based / Case-Based Learning UciAguAVAD0GUSSEIgLA:ILULUD
nufikSanagnsiuuda:rodatwalRiRanAquazLUIMIUMSAQFU

(Simple Guiding Principles) lag{uucia: Workshop d:8auudfnaq

“Explore before Explain and Reflection” tJuunudiAty

uusAa “Explore before Explain, and Reflection” JolUUIRI012USUIA 1S9USWIUNIST1SID
naasv Aa ua:=avlor1moun1sa5UI9NaU] LNUATSISUAUAIINISUSSYI1ELWEVDE LAY
wU317s Lecture goAvinIwaAtySIHSULUIAGRGavasUIeagvllua1du udnisidalonia
(RRLTDUsSUIdIWGryAiuUsyn1 J1AS1:HASATAALT DAUS19 Naaovdadulo H3oUs:gndldnI s
AUanIuUNISaUDSY o= waaswmsuajusauua~n7?thamstsau5nanwu7nuu U MWLTIDUSY
D1aavAnasvgaHsalamaauAgulugncaviugIVISAACIU DI1AULINEINSTOADEDEUIUHANAIS
nnu Key Takeaways A1C1DU ua-mqwazuaoHaouugmounZU WWardaulgous:aumsad
AUDVARIWS 1a:0ared2e Reflection NVSIYUAAAHEDSIINGU IWalRKITIDUSUNUNIU

FoAlAI5eus s:ydoAnISWauLT ua:=wolsau131A2usHIaUs:aunsaidvuadnaisatiluus:gnd

lgrivaniumsaidurgausunnisniiviuosvldagvls

ndulhHue:

AUSHISS:AURSIUENISRNETUTU KEaWUSKISAUSYNY fiKua Budunuin
TUMSUSHISKUDEVIU NMSAQEUDLEVSSAD N1SI0assNSWeINS a:n1sdulAdnu
WadwsAlwans:nuUcoovANS

anmunfousw:
D1AISUTYBU: 9001NS HV NIDA HUB Bookstore, Hov NIDA Design & Innovation HUB,
Hov NIDA Al Innovation Hub 1a: Ko Ideation Hub (3u 7)

dacioaounu:
FUGUIONSSUNIVSSAD ATUzUSHISSSAD
027273983-5 | practic3.nidahub@gmail.com | Line: @practic3
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Instructor

SA.QS.9vadad avdauna

SDUANANSINISY AS.9VAIAA DVICWUNA DIDISTUSEFINTUUSHISSSAD
anuuUnunNawWUUUSHISA1aas (NIDA) lagaumsAnunlus:auusStyey0s
{uau1dAdNSSUMAns NIA3BIIAINSSUIAAIHNNS DINUHIINYIAYSSSUAAns
UsSeurunln (uau Risk Control Management a: a1u1 Management Technology
DINUK1INENA8 University of Wisconsin-Stout ua: Ussyauiton (uaiun

Business Administration 91nUK13Ng1a8 Oklahoma State University

SOVANAASINSY as.vaIa dvdcuUna TANuEuneyludiu Big Data, Data Mining,
Business Intelligence, Al Strategy, Decision Support Systems, RFID,

Management Information Systems, Design Thinking, ua: Lego® Serious Play® (LSP®)
dwaviuGwuwoiusdsluinsaiss:auysifina:zuiunsid (Indexed by SCIMAGO and Scopus)
LU Decision Sciences, Decision Sciences Journal of Innovative Education,

Decision Support Systems, European Journal of Operational Research,

Journal of Management Analytics, Benchmarking: An International Journal,

Education and Information Technologies, Tourism Management Perspectives,

Journal of Information Technology Teaching Cases, Energy — The International Journal,
Industrial Management and Data Systems, lla: Journal of Business Ethics

SOVANAASINSE as.vaIad dvdculna guldsusivia Best Case Study Paper Award
NVIUFUUUNUNLNBAR 427 Decision Sciences Institute (DSI) Conference
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2010 SAS Data Mining Shootout AVIUUUUN SAS' 13th Annual Data Mining Conference
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“2015 TUN Data Challenge Competition” Aviuduuun Teradata 2015 Partners Conference
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"2017 & 2019 TUN Analytics Challenge” AvIUULUN Teradata 2017 Partners Conference

A Anaheim, CA (Oct 22-26, 2017) ua: 2019 Teradata Analytics Universe A Denver, Co

(Oct 20-24, 2019) ua:=swda 2020 Teradata People Choice Awards Aviu

2020 Teradata Analytics Universe (Online) ua: Top 20 o1nmisuzodu

Yangtze New Finance Cup 2019 SAS China Data Analytics Championship & First International
Invitational Tournament A Nanjing City (8 -9 December 2019) 8nQ2¢ usnNTgIaSUSIVIA
BU:laANISLUVUU 2021 EFMD Case Writing Competition {uaiul Finance and Banking
Fosamsuyvdulag European Foundation for Management Development (EFMD) - Global
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NIDA

HUB

NIDA
Design &
Innovation
Hub

A creative space that fosters
collaboration for “design
thinking and innovation”
classes and workshops




HU

INNOVATION

NIDA
Al Innovation
Hub

An exclusive and innovative
space that brings knowledge
about digitalization and
artificial intelligence together
to showcase emerging
technologies

) NIDA

Al Innovation Hub
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HUB

KSTORE

NIDA

Smart Retail
Labs -

NIDA Hub
Bookstore

An innovative data-driven based
space that is embedded with
advanced technologies for the
future of smart retail businesses
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IDEATION SPACE

NIDA

Ideation
Hub

A creative and collaborative
space that enables and
encourages strategic and
innovative thinking through
advanced technologies and
Lego® Serious Play® method
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VIRTUAL SUPERSTORE

NIDA
Virtual
Superstore

An immersive space where
virtual reality and actual
reality are matched with
eye tracking and EEG
technologies to showcase
the future of smart retail
businesses
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NIDA

H U university
innovation

Making the Impossibl

POSSIBLE fe"ows
by design

University
Innovation
Fellows
(UIF)

A program of Stanford

University's Hasso Platter

Institute of Design (d.school)

to encourage our students to
become agents of change at NIDA
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H U nvironmental
_ d | “ocial

PSSSIB‘LE overnance
\ design

The ESG
Initiatives at
NIDA HUB

The ESG Initiatives at NIDA Hub:

The ESG-driven innovations to support
environmental, social, and

governance issues by utilizing
emerging technologies such as Al,
robotics, loT, drone, metaverse, and
big data.
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HUB

NLP
Generative Al

The NLP, LLM,
and Generative

Al Initiatives
at NIDA Hub

Natural Language Processing (NLP),

Large Language Models (LLMs), and

Generative Al: The NLP, LLM, and Gen Al projects
and use cases to support the analysis and
generation of human language for understanding
and enhancement of human capabilities.

r ' NIDA Hub: NLP-Based Social

’iUE & Sentiment Analysis

e Date
NLP Project 1 Z0E5-01-26 T6A1:15
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